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 That's why we've created these brand guidelines, which outline the visual and verbal elements
 that make up our brand identity. By following these guidelines, we can ensure that our brand is
always presented in a clear and cohesive way, no ma�er where it appears.

 At X by Unifonic, we
 believe consistency is
 key to building a strong
and recognizable brand.

Introduction
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Our
Story



Our Story
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 X by Unifonic has launched to
 support and develop SaaS
 startups as well as bring in
 successful startups from
abroad to the Kingdom.
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Our Story
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 X by Unifonic has been established as a spin-o� from Unifonic, a
 pioneer in the So�ware as a Service (SaaS) sector within Saudi Arabia
 and the region.

 X by Unifonic has been created with the goal of enriching and
 investing in the dynamic and growing tech entrepreneurial ecosystem
of the region.



The
Venture Studio

The
Accelerator

Our Story

7

 UnifonicX is launching a fund that
 focuses on partnering up with
 founders to build, accelerate, and
 spino� SAAS startups through 2
main pillars:
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Logo



Our Logo
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 We are the home of entrepreneurs
 and have been established to
 support and help SaaS startups.

 To reflect this mission, we've
 designed a logo that combines the
 le�er "X" with an arrow, symbolizing
 growth and forward momentum.

 The logo additionally showcases a
 roof shaped like a home or a tent,
 representing our commitment to
 providing a supportive and nurturing
environment for startups. 



Our Logo  Our logo is our most valuable asset.
 That’s why we love it, must treat it nicely,
 are protective of it, and ask you to follow
the rules when you use it.
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Our Logo logo Variations and Spacing

 It’s important that our logo is presented
 consistently. That includes the proper
 use of clear space around our logo to
 ensure it’s optimally visible at all times.

 That clear space is defined as the width
 of the arrow ‘    ’ in our logo. This
 protected space should always be
maintained.

 We know there’ll be times when a
 smaller logo is needed. Just be sure it’s
 never sized smaller than 1" wide for print
 applications, or 200px wide for digital
 applications.

11

Minimum size for digital

200px wide

Minimum size for print

1" wide
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Our Logo Logo Misuse

 Applying our logo properly is key to
 presenting our brand consistently. Just
 as important as knowing how to use our
logo, is knowing how not to use it.

 Here are some examples of common
 mistakes made when applying our logo.
 These mistakes are made innocently,
 and are a good reminder that rules are
 not meant to be broken, even by
accident.

 Using our logo the wrong way weakens
 the brand that we’ve worked so hard to
 build. Apply these guidelines to ensure
 our brand looks its absolute best, at all
times.

12

Don’t add e�ects Don’t make it outline Don’t stretch or skew

Don’t alter the angle Don’t alter spacingDon’t alter the colors
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Pale�e



Color Pale�e Logo Application

 Our brand colors are essential to
 our visual identity and help
communicate our message e�ectively.

 Our primary color is Red. It was chosen
 for its energy, passion, speed, and
connection to our brand's values.

 Our secondary colors are Blue,
 Yellow-Orange, and Black. Which were
 chosen to evoke a feeling of confidence,
success, youth, and competence.

 Our logo is typically used in white on a
 Red, Ultra Blue, or Yellow-Orange
 background. Additionally, we can use
 the logo in Black on a field of White and
 cool blue.

 Also, if using our logo on partner brand
 colors, pick the white or black version —
whichever o�ers the most contrast.

14

Secondary Use

Primary use
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Primary

Red

PMS
2035C

CMYK
100 85 25 7 

RGB
0 51 127

HEX
#DC001B

Color Pale�e

 Our brand colors are essential to
 our visual identity and help
communicate our message e�ectively.

 Our primary color is Red. It was chosen
 for its energy, passion, speed, and
connection to our brand's values.

 Our secondary colors are Blue,
 Yellow-Orange, and Black. Which were
 chosen to evoke a feeling of confidence,
success, youth, and competence.

 Our logo is typically used in white on a
 Red, Ultra Blue, or Yellow-Orange
 background. Additionally, we can use
 the logo in Black on a field of White and
 cool blue.

 Also, if using our logo on partner brand
 colors, pick the white or black version —
whichever o�ers the most contrast.

 X by Unifonic Brand Guidelines



Ultra Blue

PMS
3005C

CMYK
58 49 0 0

RGB
0 116 200

HEX
#0074C8

Color Pale�e

Secondary

Black

PMS
Black

CMYK
0 0 0 100 

RGB
0 0 0

HEX
#000000

Yellow Orange

PMS
2010C

CMYK
0 38 94 0 

RGB
255 173 0

HEX
#FFAD00

Cool Blue

PMS
277C

CMYK
24 3 0 0 

RGB
207 231 255

HEX
#CFE7FF
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Typography
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Typography Brand English Typeface
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Our audiences can tell a lot about our 
brand through what we say and the 
typeface used to display it — both play 
an important role in supporting the 
message we want to convey.

‘Aeonik’, our English typeface, is a sans 
serif font with contemporary and clean 
lines that complement our logo.

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
a b c d e f g h i j k l m n o p q r s t u v w x y z à á â ã 

6 7 8 9 — – - $ ₣ ₨ € ₿ ฿ & * # @ ? ! / + ( . , : ; ) 

Aeonik

0



Typography Default Typeface
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Specific default typefaces may beused 
for building a digital presentationor 
in similar situations where the 
primarytypefaces are not available for 
use.

When Aeonik is not available, use 
Montserrat.

Montserrat
A B C D E F G H I J K L M N O P Q R S T U V W X 
Y Za b c d e f g h i j k l m n o p q r s t u v w x y z à 
á â ã ä å ç è é ê ë ì í î ï ô õ ö ù ú û ü ý ý ÿ ā ă 0 01 2 
3 4 5 6 7 8 9 — – - $ ₣ € & * # @ ? ! / + ( . , : ; )



Typography Brand Arabic Typeface
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‘Almarai’, our Arabic typeface, is a modern 
Arabic typeface family with optimal 
readability, clarity, and simplicity that is 
consistent with our logo. Almarai

  أ  ب  ت  ث  ج  ح  خ  د  ذ  ر  ز  س  ش  ص  ض 
ط  ظ ع  غ  ف  ق  ك  ل  م  ن  ه  و  ي

٩٨٧٦٥٤٣٢١٠  ، ٫ ٬ ؛ ؟ ۔ ) ( ٪ ٭
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 Graphic
Elements
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Graphic Elements Overview

 Our brand is more than our logo, typeface,
 and colors.

 We also have a system of graphic elements
that are an integral part of our look and feel.

 These elements are inspired by our logo,
 who we are, and what we do.

 Note: (maybe we can change "who we are, and what
we do" to "our principles")

 Used alongside our logo, typography, and
 color pale�e, our graphic elements create
 impactful visuals that represent who we are
and what we do.
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Graphic Elements

 We have a unique graphic element we use
 with our logo, and we created them to
 visually represent multiple things - growth,
 collaboration, empowerment, innovation,
and excellence.

Growth Progress Union

Lightbulb

Right sign

Rocket

Collaboration

Innovation Empowerment

Excellence

Elements



Why did we choose these principles?

Excellence

 X by Unifonic partners with the best
 entrepreneurs and high calibers to solve
 complex problems and launch solutions into
startups that change lives.

Collaboration

 X by Unifonic values diverse talent and
 collaboration to create disruptive ideas and
turn them into successful startups.

 As we are the home of
 entrepreneurs we should have
 unique principles that help the
    startups to success.

Empowerment

 X by Unifonic positions itself as a go-to place
 for founders, entrepreneurs, and class-A talents
 to empower a quality pipeline of spino�s and
 drive fund success through venture building and
startup acceleration.

Growth

 X by Unifonic is designed to help early-stage
 startups validate their pipeline and increase
their chances of growth.

Innovation

 X by Unifonic values the power of disruptive
 ideas and the potential for unique products
 and startups. They foster an environment
 where ideas can be developed from
conception to full potential.

 X by Unifonic Brand Guidelines 24



Growth
Progress
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Collaboration
union
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Innovation
Lightbulb
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Empowerment
Rocket
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Excellence
Right sign
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Applications
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X by Unifonic Brand

Business Cards

Source file

 X by Unifonic Brand Guidelines 31



Business Cards
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X by Unifonic Brand

Lanyard

Source file
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X by Unifonic Brand

Lanyard

Source file
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Source file

Employees ID Cards
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Source file

Pins
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Pins
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Pins
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Pins
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Signature

Animated Signature
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Social Media

Twi�er

Header and
profile images
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Social Media

Linkedin
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Header and
profile images



X by Unifonic Brand

Social Media

post
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Event post

by

Accelerator
Cohort 02
Demo day



X by Unifonic Brand

Presentation Template
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The Title
 Goes Here

June 2023

by



Title One Title Two

 Duis porta quis sem hi
 vitae pretiume cenas
 pellentesque finibusm
 mollis jamo in cursus
 nibh efficitur sit nullam
 tempor, nunc fat.

 Duis porta quis sem hi
 vitae pretiume cenas
 pellentesque finibusm
 mollis jamo in cursus
 nibh efficitur sit nullam
 tempor, nunc fat.

 Duis porta quis sem hi
 vitae pretiume cenas
 pellentesque finibusm
 mollis jamo in cursus
 nibh efficitur sit nullam
 tempor, nunc fat.

 Duis porta quis sem hi
 vitae pretiume cenas
 pellentesque finibusm
 mollis jamo in cursus
 nibh efficitur sit nullam
 tempor, nunc fat.

Title Three Title Four

 Lorem ipsum dolor sit amet, consectetur adipiscing elit.
 Suspendisse egestas dolor in dui dapibus accumsan. Sed
 efficitur iaculis felis, sed aliquet nibh ultricies in.

by
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 Proin non quam feugiat neque cursus vehicula. Sed maximus lacinia odio, in cursus nibh efficitur
 sit amet. In ac dolor rutrum, tincidunt orci quis, placerat erat. Praesent in odio tincidunt, sollicitudin
elit non, suscipit metus. In non cursus nunc. Sed augue mauris.

 Elementum ut magna et, convallis molestie tortor. Fusce at eros porttitor, hendrerit quam eget,
sollicitudin metus. Quisque blandit gravida tellus. Quisque ac consectetur ex, sit.

Title One
Out of the venture studio

Title Two
Accelerated with equity

by
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The Title Goes Here

 Ut ultrices blandit consectetur. Pellentesque eu aliquet purus. Nullam
 tempor, nunc in placerat consequat, urna est vulputate justo, efficitur
 venenatis lectus velit sed eros. Phasellus eget accumsan augue, quis
 aliquet arcu. In viverra nunc et suscipit efficitur. Donec gravida elit
viverra, posuere estat.

 Donec condimentum magna vitae convallis scelerisque. Suspendisse
 ultrices ac felis eu placerat vitae laoreet elit congue. Donec odio arcu,
pretium vel leo quis, tempor mattis turpis.

Subtitle Goes Here

 Proin non quam feugiat neque cursus vehicula. Sed maximus lacinia
 odio, in cursus nibh efficitur sit amet. In ac dolor rutrum, tincidunt orci
 quis, placerat erat. Praesent in odio tincidunt, sollicitudin elit non,
 suscipit metus. In non cursus nunc. Sed augue mauris, elementum ut
 magna et, convallis molestie tortor. Fusce at eros porttitor, hendrerit
quam eget, sollicitudin metus. Quisque.

Subtitle One

by



 Proin non quam feugiat neque cursus vehicula. Sed maximus lacinia odio, in cursus nibh efficitur sit amet.
 In ac dolor rutrum, tincidunt orci quis, placerat erat. Praesent in odio tincidunt, sollicitudin elit non, suscipit
metus. In non cursus nunc. Sed augue mauris.

 Elementum ut magna et, convallis molestie tortor. Fusce at eros porttitor, hendrerit quam eget, sollicitudin
metus. Quisque blandit gravida tellus. Quisque ac consectetur ex, sit.

 Proin non quam feugiat neque cursus vehicula. Sed maximus lacinia odio, in cursus nibh efficitur sit amet.
 In ac dolor rutrum, tincidunt orci quis, placerat erat. Praesent in odio tincidunt, sollicitudin elit non, suscipit
metus. In non cursus nunc. Sed augue mauris, elementum ut magna et.

 Convallis molestie tortor. Fusce at eros porttitor, hendrerit quam eget, sollicitudin metus. Quisque blandit
gravida tellus. Quisque ac consectetur ex, sit amet auctor eros. Donec elit lorem.

 Tincidunt sit amet urna et, scelerisque congue orci. In mollis, tortor a feugiat mollis, mi odio vehicula enim,
 et lacinia felis risus non sapien. Maecenas turpis est, accumsan a dapibus eu, gravida nec dolor. Donec
dapibus mi eu finibus ultrices.
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 Ut ultrices blandit consectetur. Pellentesque eu aliquet purus.
 Nullam tempor, nunc in placerat consequat, urna est vulputate

 Justo, efficitur venenatis lectus velit sed eros. Phasellus eget
 accumsan augue, quis aliquet arcu. In viverra nunc et suscipit
 efficitur. Donec gravida elit viverra, posuere est at, auctor nunc.

 Donec condimentum magna vitae convallis scelerisque.
 Suspendisse ultrices ac felis eu placerat. Pellentesque suscipit.

 Massa vel orci mollis, vitae laoreet elit congue. Donec odio arcu,
 pretium vel leo quis, tempor mattis turpis. Maecenas neque
nibh, sodales nec urna at,

The Title Goes Here
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The Title Goes Here

 North America and Europe have seen an
 average growth of 155% between 2015 and
 2021. 15 Studios only in MENA.

Subtitle One

 Rate of growth is expected to increase as
 more successful studio spinoffs are
emerging.

Subtitle Goes Here

282

114
106

86

30

Tex FivetText FourText ThreeText TwoText One
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The Title Goes Here

Title One

Text oneTitle One In ac dolor rutrum, tincidunt
orci quis sollicitudin.

In ac dolor rutrum, tincidunt
orci quis sollicitudin.

In ac dolor rutrum, tincidunt
orci quis sollicitudin.

In ac dolor rutrum, tincidunt
orci quis sollicitudin.

In ac dolor rutrum, tincidunt
orci quis sollicitudin.

In ac dolor rutrum, tincidunt
orci quis sollicitudin.

In ac dolor rutrum, tincidunt
orci quis sollicitudin.

$5,000M

$5,000M

$5,000M

$5,000M

$5,000M

$5,000M

$5,000M

In ac dolor rutrum, tincidun Sed augue mauris,
elementum ut magna ett orci.

In ac dolor rutrum, tincidun Sed augue mauris,
elementum ut magna ett orci.

In ac dolor rutrum, tincidun Sed augue mauris,
elementum ut magna ett orci.

In ac dolor rutrum, tincidun Sed augue mauris,
elementum ut magna ett orci.

In ac dolor rutrum, tincidun Sed augue mauris,
elementum ut magna ett orci.

In ac dolor rutrum, tincidun Sed augue mauris,
elementum ut magna ett orci.

In ac dolor rutrum, tincidun Sed augue mauris,
elementum ut magna ett orci.

Text twoTitle Two

Text threeTitle Three

Title Four

Title Five

Title Six

Title Seven

Text four

Text five

Text six

Text seven

Title Two Title Three Title Four

by
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The Title Goes Here

 Nullam tempor, nunc in placerat consequat, urna est vulputate justo, efficitur venenatis lectus
 velit sed eros. Phasellus eget accumsan augue, quis aliquet arcu. In viverra nunc et suscipit
 efficitur. Donec gravida elit viverra, posuere est at, auctor nunc.

Tite One
Goes Here

Title Two
Goes here

Subtitle One

 In non cursus nunc. Sed
 augue mauris, elementum
 ut magna et, convallis
molestie.

Subtitle Two

 In non cursus nunc. Sed
 augue mauris, elementum
 ut magna et, convallis
molestie.

Subtitle Three

 In non cursus nunc. Sed
 augue mauris,
 elementum ut magna et,
convallis molestie.

Subtitle Four

 In non cursus nunc. Sed
 augue mauris, elementum
 ut magna et, convallis
molestie.

Subtitle Five

 In non cursus nunc. Sed
 augue mauris, elementum
 ut magna et, convallis
molestie.

by
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 Ut ultrices blandit consectetur. Pellentesque eu aliquet purus. Nullam tempor,
nunc in placerat consequat, urna est vulputate justo, efficitur vene.

The Title Goes Here

Title Three
 Donec gravida elit
viverra, posuere eshy.

Title Two
 Donec gravida elit
viverra, posuere eshy.

Title One
 Donec gravida elit
viverra, posuere eshy.

Title Four
 Donec gravida elit
viverra, posuere eshy.

Title Six
 Donec gravida elit
viverra, posuere eshy.

Title Five
 Donec gravida elit
viverra, posuere eshy.

by
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The Title Goes Here

Title One

$1m

 Nullam rhoncus maximus ultricies. Fusce
 vel tellus tortor. Proin eu arcu magna,
 Aliquam condimentum, nulla vel.

 Loreem ipsumo
dolor sit =
up to %30

 Loreem ipsumo
dolor sit

up to

Title Two

$150k

 Nullam rhoncus maximus ultricies. Fusce
 vel tellus tortor. Proin eu arcu magna,
 Aliquam condimentum, nulla vel.

 Loreem ipsumo
dolor sit = %7

 Loreem ipsumo
dolor sit

up to

by
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The Title Goes Here

Ayman Hamdan
CEO & Managing Partner

Proin non quam feugiat neque cursus vehicula.

 Sed maximus lacinia odio, in cursus nibh efficitur sit amet. In ac dolor
  rutrum, tincidunt orci quis, placerat erat. Praesent in odio tincidunt.

 Consequat, urna est vulputate justo, efficitur venenatis lectus velit sed
eros. Phasellus eget accumsan augue, quis aliquet arcu.

 Suspendisse ultrices ac felis eu placerat. Pellentesque suscipit
Praesent in odio tincidunt, sollicitudin.
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Name
Job Title

Company Name Company Name

Name
Job Tile

Name
Job Title
Company Name
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Title
Goes Here



Title
Goes Here



Title
Goes Here



The Title Goes Here

2023

2022

2006

Title Goes here
 Lorem ipsum dolor sit
 amet, consectetur jokko
 adipiscing elsuspendisse
 egestas dolor in duimo
dapibus accumsan.

 Lorem ipsum dolor sit
 amet, consectetur jokko
 adipiscing elsuspendisse
 egestas dolor in duimo
dapibus accumsan.

Title Goes here

 Lorem ipsum dolor sit
 amet, consectetur jokko
 adipiscing elsuspendisse
 egestas dolor in duimo
dapibus accumsan.

Title Goes here
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The Title
Goes Here
 Nullam tempor, nunc in placerat jkomk
 consequat, urna est vulputate justo,je
 efficitur venenatis lectus velit sed er,
Phasellus eget accumsan augue.

Title One
 Lorem ipsum dolre
sit amet, conse.

Title Three
 Lorem ipsum dolre
sit amet, conse.

Title Five
 Lorem ipsum
 dolre sit amet,

Title Seven
 Lorem ipsum dolre
sit amet, conse.

Title Two
 Lorem ipsum dolre
sit amet, conse.

Title Four
 Lorem ipsum dolre
sit amet, conse.

Title Six
 Lorem ipsum dolre
sit amet, conse.

Title Eight
 Lorem ipsum dolre sit
amet, conse.

by
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Thank You
+0000 000 00 966
name@unifonicx.com



Banner image

Website Banner

by

We build & nurture startups
 As a thriving extension of Unifonic, UnifonicX provides an
 environment that focuses on creating, nurturing, and investing
in SAAS startups across the MENA region.
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 Zoom and Google Meet
Backgrounds

Background Images
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 Zoom and Google Meet
Backgrounds
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 Zoom and Google Meet
Backgrounds
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 Zoom and Google Meet
Backgrounds
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 Zoom and Google Meet
Backgrounds

unifonicx.com
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 Zoom and Google Meet
Backgrounds

unifonicx.com

by



 Zoom and Google Meet
Backgrounds

unifonicx.com
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Thank You


